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TCCGROUP OVERVIEW

Thailand Property
Real Estate

Insurance
Financial Services
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Own a large-scale portfolio of best-in-class
assets in prime locations across Thailand
#1 Owner of midscale hotels and above in
Thailand

#1 Office owner in Thailand

#1 Specialty center in Thailand

Provides both life and non-life insurances,
as well as total financial solutions with
diverse insurance and financial products

= #] Car operating lease

+ #2 Motor insurance

Agriculture & Industrial

* Operates food processing, plantation, fertilizer, and other related activities
* One of the top largest coffee plantation in the world
* Investin the oil palm industry and private ports
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TCC GROUP

Food & Beverage

ThaiBev
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BeerCo

* Aleading beverage company in Southeast
Asia and the largest in Thailand

* Consisting of four segments: Spirits, Beer,
Non-alcohol and Food

» Extensive distribution network across
ASEAN

= #] Position spirits market in Thailand and
Myanmar

= #] Beer player in ASEAN

= #1RTD tea & water in Thailand

WRUICT

Industrial Trading Consumer
Products Retail & Distribution
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ASIA
BOOKS

www.asiabosks.com

Meca MarxeT

* Integrated supply chain across Southeast
Asia in Modern Retail, Packaging,
Consumers, Healthcare & Technical, Retail
business in Southeast Asia

= #] Glass packaging manufacturer in
Southeast Asia

= #] Aluminum can manufacturer in Thailand

= #2in Hypermarkets in Thailand

Global Property
Real Estate
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* Combined worldwide interest in real estate :
Hotel, Office Buildings, Hospitality, Retails,
Commercial

= The top residential developer and
one of the largest mall owners and/
or operators in Singapore

= Australia’s leading diversified property
groups

* Well-established hospitality footprint
spans over 70 cities
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THAIBEV PRODUCT GROUP
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Note: Not all products are an assertive list



THAIBEMGROUPOS KEY MI

october 1AIBEV

Established ?

Thai Beverage
Public Company Limited
(“ThaiBev")

ey DGXEE

Successfully listed in
the Singapore Stock
Exchange

GROUPL
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2008

September
Acquisition of Oishi Group
Public Company Limited

Acquisition of
Sermsuk Public
Company Limited
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SourceThaiBevAnnualReport 2024

Acquisition of ’
Yunnan _3.' ﬁl %@
Yulinquan 7
Liquor Co., Ltd.,

in China

Bestowed a royal warrant by
King Bhumibol Adulyadej

FRASER AND NEAVE. LIMITED

Acquisition of F&N

November

Announced "VISION 2020",
a six-year strategic
roadmap

August
Introduced a
new look of
“Chang Classic
Beer” in emerald
green bottle

(Chang
| S

Dow Jones )
Sustainability Indices

In Collaboration with RobecoSAM o

September
Included in the 2016 Dow Jones
Sustainability Indices (DJSI) Family
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October
Acquisition of Marketing
Services Co., Ltd. and
Myanmar Distillery Co., Ltd.
(“Grand Royal Group”)

S

SABECO

December
Acquisition of 252 KFC
franchises in Thailand

Acquisition of Saigon Beer-
Alcohol-Beverage Corporation
("SABECO") in Vietnam

q

Dow Jones
Sustainability Indexes

September

Recognized as Global Beverage
Industry Leader in Dow Jones
Sustainability (DJSI) World
Index

June -
ThaiBev started to
recognize 9.28% of
Starbucks Coffee
Thailand's profit

September
Opened Emerald
Brewery in Myanmar

October

Unveiled PASSION 2025, which
encapsulates its roadmap for the
next five years

R
NG

Acquisition of Sri Nona Food
Industries

LESTONE:

F78 cocoaland

We Bring Sweet Things in Life

Acquisition of Cocoaland Industry
Sdn. Bhd.

September
International Beverage acquires
“Cardrona Distillery” in New
Zealand

International Beverage acquires
“Larsen Cognac”, France

2024
/Mag

Introduced vibrant new
packaging more premium
look of “Speyburn single
malt Scotch whisky

September

Launched PRAKAAN, the
first Thai premium single
malt whisky brand

October

Unveiled PASSION 2030,
underpinned by the
strategic pillars of Reach
Competitively and Digital
for Growth




OUR VISION, MISSION AND PASSION 2030
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Vision
To be Stable and Sustainable Beverage & Food Leaders in ASEAN

Mission
Creating and Sharing the Value of Growth

PASSION 2030

Reach Competitively

Ensuring complete coverage of our product delivery across all 0, eP‘\V \
channels, with seamless integration, highest service quality and cost WSSUSMINABLE Nl P‘«
competitiveness. F OR

Digital for Growth Thats

Ensuring complete coverage of our product delivery across all
channels, with seamless integration, highest service qualityandcost 5%
competitiveness.

Source ThaiBeVAnnual Report 2024



BUSINESSES AND PRODUCTION FACILITIES

SCOTLAND
5 Distilleries

VIETNAM
1 Distillery
26 Breweries
1 Factory

nwuno\
19 Distilleries ~ 600,000+
3 Breweries  PointsofSales

‘20 Factories 1,250+
I‘ ’ Sales Team

9 Factories

30 pistilleries &

Production Facilities ’
SINGAPORE 1 Distillery
30 Breweries ety AUSTRALIA
31 Non-Alcoholic Beverages
Production Facilities
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Source ThaiBewvebsite


https://www.thaibev.com/products/overview
https://www.thaibev.com/products/overview

SALES REVENUE AND SALES VOLUME BY PRODUCT
GROUP

FY2024 Sales Revenue Sales Volume
Oct 2023 - Sep 2024

369 37x

Spirits

2%
Others
19%
Non-alcoholic
Beverage

6%

Food

International Source ThaiBevAnnual Report 2024
Beverage



SUSTAINABILITY ACHIEVEMENTS
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The SBTi has verified ThaiBev's net-zero
science-based target by 2050

SCIENCE THE NET

' BASED /F _%O
TARGETS STANDARD

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

Member of D

Member of

DJSI Emerging DJSI1World S8P Global CSA Score 2024 Climate Water
ThaiBev | powJones Markets ‘q CDP
j Sustainability Indices Consecutive Consecutive 92 1100
Powered by the S&F Global CSA
Years Years L A LIS-t

T e 2024

Source ThaiBe\Sustainability Report 2024
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INTERNATIONAL
BEVERAGE

A International Beverage was established in 2006 as the international
arm of Thai Beverage Public Limited Compankh@iBey, South East
Asi ads | eading beverage producer

Alnternational Bever age 0strongteanc e s s
based across the businessd netwo
including the UK, France, New Zealand and Greater China).

A International Beverage is home to a range of local premium spirits
brands including Cardrona Distillery in New Zealand, Larsen Cognac in
France andAsiaeurointernational Beverage (AIB) in Greater China.

A International Beverage spirits division sells 1 million cases per annum in
over 85 countries worldwide.
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Award winning Caorunn
Gin launched at
Balmenach Distillery
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Old Pulteney
21 Year Old won
‘World Whisky
of the Year.

Inver House Distillers
becomes the Group’s
Scotch whisky production
operation

Inver House commercial
team incorporated into
International Beverage

50th Anniversary
of Inver House
Distillers

!E;‘C’th

Publicker Industries of

Philadelphia launch
“Inver House Rare”

Blended Scotch Whisky

Publicker Industries
build a Scotch whisky
operation at Airdrie,
Scotland to support
brand growth

Driving force at
Publicker Industries, Sy
Newman, dies and Inver
House goes into a
period of decline

Inver House acquires
Knockdhu Distillery

L

SCOTCH WHISKY

Inver House
injected into
Thai Beverages
for IPO

Old Pulteney 1989
wins the award
“World’s Best
Single Malt” - World
Whiskies Awards

Inver House
acquires

Inver House acquired
by Pacific Spirits an
investment vehicle of Balmenach
TCC's principal Distillery
shareholder %
CAORUNN

Distiller of
the year 2017

125th Anniversary
of Knockdhu
Distillery

125%

20th Anniversary
of being part of
the Thaibev Family

ThaiBev
>

Copyright© 2025 Thai Beverage Public Company Limited

Inver House

acquires
Balblair
Distillery

BALBLAIR

HIGHLAND SINGLE MALT
SCOTCH WHISKY

125th Anniversary
of Speyburn
Distillery

125%

Scottish directors of
Inver House lead

Management Buy Out

Inver House
acquires Old

Pulteney
Distillery

Speyburn Distillery opens doors to
visitors for first time in 125 years

Old Pulteney Bow Wave sells at

Distillers 1 of 1 Charity Auction

International Beverage acquires
Larsen Cognac and Cardrona
Distillery

Inver House
acquires
Speyburn
Distillery

-
EYBURN

International
Beverage acquires
full ownership of
Asiaeuro
International
Beverage (AIB)
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INTERNATIONAL BEVERAGE

Pulteney

y 2 Speyburn

314

Pulteney Distillery Balblair Distillery Speyburn Distillery

1826 1790 1897
1.7m loa capacity 1.7m loa capacity 4.3m loa capacity
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= e Edinburgh

3 = : == Glasgow

S0 IR W‘ i OCR \_ i :
Knockdhu Distillery Balmenach Distillery Airdrie Head office,
1894 1824 warehousing, DISTILLERIES
1.8m loa capacity 2.9m loa capacity blending and bottling TOTAL GROUP Da per annum
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SINGLE MALT SCOTCH WHISKY WHITE SPIRITS

Old Pulteney anCnoc Caorunn The Reid
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NEW WORLD WHISKY

Cardrona Prakaan
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PULTENEY

SINGLE MALT SCOTCH WHISKY
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Defined and shaped by its stunning coastal location, Old Pulteney
single malt Scotch whisky owes much to its home town of Wick.
Established in 1826 at a time when the town was home to a
thriving fishing port, Old Pulteney has a strong place in the heart
and history of this coastal community.

Being distilled and matured by the sea coupled with meticulous
cask selection creates a distinctive flavour which sets it apart
from other single malt Scotch whiskies.

With traditional warehouses exposed to the invigorating sea air
blowing in off the North Sea, Old Pulteney captures the taste of
the sea in every drop of its liquid gold; from subtle coastal chords
to more defined salty notes.

Delivering a flavour spectrum from vanilla to spice with an added
hint of saltiness, Old Pulteney takes you from vibrancy to
indulgence.

O
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P
SPEYBURN

In a serene Scottish valley, tucked in amongst the trd@ed
banks of theGrantyBur n, youdl | find thef
Distillery. 1tds beautiful st gl
through the trees make it one of the most picturesque distilleries
in the region.

Since 1897, Speyburn single malt Scotch whisky has drawn from
these refreshing waters to craft a whisky as inviting as its famous
Speyside home. It remains the only distillery to use its crystal
clear water in the whiskymaking process.
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BALBLAIR

HIGHLAND SINGLE MALT
SCOTCH WHISKY

Balblair; one of the oldest Scottish distilleries in the Highlands,
established in 1790. Connecting timéhonouredtradition and the
past with the present.

Seldom will you find a distillery set in more scenic anahspoilt

surroundings. Our home is located near the banks of the
beautiful Dornoch Firth in the rugged shadow &truie Hill.

Our malt is crafted slowly and is matured at the distillery in
traditional dunnage warehouse
of our heritage and have used traditional methods since we
rolled our first barrels back in 1790.

Our single malt is the perfect mix of nature and nurture and we
believe in quality above all else. The taste is exceptional, and
keeping it that way is what drives us. We never get hung up on
the unnecessary. The whisky is our sole focus.
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HIGHLAND SINGLE MALT %mlnléﬁi
SCOTGH WHISKY SCOTCHWHISKY

HONNGED anock]
~ ESTD1894

ancnoc

HIGHLAND SINGLE MALT
SCOTCH WHISKY

PRONOUNCED [a-nock]

Since 1984 we have crafted our whisky aknockdhuDistiillery,
situated in the village of Knock in Aberdeenshire. Gaelic for the
0 h i ah@nactakes its name from Knock Hill which overlooks our
distillery home.

Standing tall for craft, artisanal whisky making, our Highland
Single Malt Whisky isnade with little automation, using the
skilled craftsmanship of our people. Because that's how whisky
should be made.

International
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HANKEY
BANNISTER

BLENDED SCOTCH WHISKY

?ﬁm(} “ 4@.‘,.“;_ =

Hankey Bannister is a superior and versatile blended Scotch

whi sky made from Scotl andds f : | 4 ‘
and grain whiskies. | W’
i i i i b HANKEY

| BANNISTER -’ ‘

While keeping quality and provenance firmly at the heart of the
brand, our proposition goes further to deliver a compelling and
emotive promise to the target drinker based around acceptance,
enjoyment and the incredible things can happen when true
individuals come together as one.

Made by individuals, for individuals, Hankey Bannister is cné&
a-kind & a refreshing voice in the world of whisky.
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2%
PHRAYA

Phraya Rum sits amongst the finest rums in the world, by using only
carefully selected topquality sugarcane and crafted in the Kingdom of
Thailand. Undergoing a deep maturation technique, developed in
accordance to the Asian climate, PHRAYA draws out an enticing taste f
the palate. Such that the style of this rum is as rich as the history and
culture of its country of origin.

PHRAYA has been made using a process that allows the natural laws
the four elements.

Earthd the heart of our rum lies in the sugarcane we grow in Nakhon
Pathom Province, Thailand where the solil is rich and fertile.

Waterd PHRAYA is distilled with natural water from the Ta Chin River.

Fredhandmade oak barrels are O6fir
used to age our rum.

Aird our rum is aged slowly over cool water lagoons to develop its
smoothness.

S
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SINGLE MALT WHISKY

|l n the heart of Thailand, wher
history, a unique whisky has been born. PRAKAAN, the first single
malt whisky from Thailand, emerges as a beacon of craftmanship
and legacy.

This remarkable new whisky is expertly crafted at PRAKAAN Distil
i n the province of Kamphaeng F
northerly Western Forest Complex part of a vast UNESCO World
Heritage site.

The areads abundance of natur e
provide the perfect conditions for making premium whisky with a
distinctive Thai character.

The soul of PRAKAAN is its connection to the rich tapestry of Thai
culture, from the delicate intricacies of local art to the historical
narratives embedded in every brick of the old fortified walls from
which the whisky takes its name

International
Beverage



